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ÎHaving a website today is like having a phone 
number and a listing in the phone book in years 
gone by 

ÎThis may be the first experience people have of 
your Church.  Make it count.  Make it factual.  
Make it accessible.  

Î It can provide the Gospel message, information 
ÁÂÏÕÔ ÔÈÅ #ÈÕÒÃÈȟ ÄÉÒÅÃÔÉÏÎÓȟ ÓÁÍÐÌÅÓȟ ÆÏÒÍÓȣ 



ÎClarity:  Clear and simple 

ÎCurrency:  Currency is more important than flash 

ÎConsideration:  Think like your audience  

ÎCursives, Colours, Consistency, Creases 
,Checks: Technical issues 

ÎCreativity: some Diocesan examples 

ÎCommunication:  Websites can spread the 
Gospel 

 



Î The name of the Church [Anglican/Episcopalian] and Diocesan 
affiliation 

Î Picture of the Church ɀ What is Church?  The building? [Try to 
include the front door] Or the people?  Include pictures of people 
[This will help visitors know what to wear to Church.] 

Î Address with a map link [Google Maps] 

Î Service times 

ÍIs there Sunday School? Childcare?  What curriculum is used? 

ÍSummer and Winter schedules? 

Î Contact information: 

ÍPhone, FAX and e-mail information 

ÍThe name of the priest or a generic link such as rector@algomaparishx.ca 

Î Mission statement or motto 

Î ,ÉÎËÓ ÔÏ ÙÏÕÒ $ÅÁÎÅÒÙȟ ÔÈÅ $ÉÏÃÅÓÅȣ 
 



An example 
from 

Moosonee:  
Good basic 
information 
which does 
not have to 

updated 
often. 



Standard 
information 
+ answers to 
basic W5 
questions 


